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My assumption is that 2-5'rs are
active on Twitter AND have some
influence. They are coded orange.

My original intent was to get a view
of who in my network had a strate-
gic position in the Twitter Universe.
Which is..kinda interesting. Once.

But this visualization has no recur-
ring value, and doesn't leverage the
trst.me data in a way that someone
is a) going to use every day and b)
pay for.
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Civic engagement has a
GDP has no predictive strong, negative correlation

with robbery rates in our
metropolitan areas.

Robbery Rate

@
SUNCGOP Par Capita) ‘ . : .
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% Worked with Neighbors and
GDP Per Capita Volunteered (2010)

S

GDP does not predict changes in robbery rates nearly as well as
does the rate of having volunteered and worked with neighbors.

This data is available onTableau Public
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GDP has no predictive
power.

Civicengagement has a
strong, negative correlation
with the % of individuals
reporting they lack social-
emotional support.

% No Social-Emotional Support

SUMNGOP Per Capital
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GDP does not predict the level of social-emotional
support that a citizen is likely to have.

This data is available onTableau Public.
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then you should try

Impress.]s™
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slide1

T ntial promise of a
consumer society is that
virtually all satisfaction

Growth History by Company

J.

The essential promise of a
consumer society is that
virtually all satisfaction

can be purchased.

slide2 ) slide3

That's our promise, kids.
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We, the adults, promise that
if you make enough money
everything will be great.

I you, adults.
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"The fish was this big.." mcdonald.sean@gmail.com @sean_mcdonald

facebook.com/seanmmcdonald 828.545.9539

ps. contact me for image atrbution - allimages ights to owners
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